2—HFIZ&B L =288 — v (WK T A V88— V)
[EBE L AT 72 22 (1) .

BEPETOY 2 EEFICANTE X — 284 — 2 OFRfR

1. EUBIC

A5 =2y MefrLizya vy By 7R SNSS % U2 HHIEE, BEHRIE LT 59,
T—HFRADPERHL 2 VHERE S 725F £ 9 2 Web¥ A b O AR A HER S iTw
bo ¥—23% — (Dark Patterns, LLFDP) b L {IFHKEGTH A > 784 — > (deceptive
design patterns) EIEIZNAEEDODH S WebH 1 ML, A& OFH, LE, BIOHEER %
BAIERL CLI—F2FETL L ATH L, ZOMED Brignull |2 X 1) 20104F (222 &
TR, A% =3y b EOZOHELE % FMIIREEST 558 (e.g., Mathur et al., 2019)
R, $i% L ODPE 4T HHI9E (e.g., Cara, 2019; Mathur et al., 2021; Potel-Saville & Da Rocha,
2023), DPIZ X Z{HEFOEHENE & £ O EOMKEE (Sin et al,, 2022), Web A~ 74
4 F—ODPIZx§ 5 Bk (Keleher et al., 2022), DPELEZET 7L I X LB (eg.,
Soe et al., 2022) FEPHED HNTE 72, EHIIBWTH UVUX 5 CRHIBEH S, B (B,
2022) R AKEFTC THEIOFRILATK STV 5, EDPBIX2021 - ICEUZEARMEERICHD <
7Y ¥V — Y Ak (Digital Service Act: DSA) % #fll%E L (EDPB, 2021), 20224F|Z(ZSNS 7'
Ty M7 4 =24 LODP (EUTIKEKII T A 28 — 2 LIEN L) OBk E N2 BI 3
LWEBEI T A RI A4 % RLTWS (EDPB, 2022), F 722023412 18 H 121X X,
202445 H 16 A2 iE Meta l2xt L, ZZNDSA KAl 2 W ReME 2 MFEY % Tz 17> C
W5 (EU, 2023; 2024) 0 KENZBWTEH FTCHEEE 54 TDPIZ & 2 HIAT A4 BT 250 C
B, 20234E6 H121E Amazon.com |Zxf L CHEE % #% U7z (FTC, 2023)

AARIZBWTHDPO MR IEEBGEDEATB Y, HEETIE2023412 [ICPEN (7 4
A X : International Consumer Protection and Enforcement Network) KPS 1IE5R4LH H | & 8
L CDPDOHHERHBI % M4 L7z (W ETT, 2023) 0 F 72, FiB (e, 2024) 08 (NHK,
2024) FE L7 HRANOHO2T LHEA TV L, 2O L2, DPOFIEREBRIED M
EABHOENTVEZLIREFI L OO0, GHLELROSRMAMERZDPR, WAL
L7:DP7% &, F I — 7 f#a d OMIC O EL RIS S 2 L IEHELBUIRICSH 5
(i) Pt 2023) o
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RIS O Brignull I X 2 DP O [ AR OGELA B L 72 LTI IS Lz —H o
YEHE=T A ALY, =P ERL AW EE EE L] Brignull et al,, 2015) TH
D, DB ATEIRMERATEIR S e E OB CREEICE N ST v Y (nudge) (e.g., Thaler
& Sunstein, 2008) WL TV F IV F v Y (digital nudge) DMEM, $7bH AT v Y (sludge)
(Thaler, 2018) & DK b & %728 (Ozdemir, 2020), A4 DEEPEZ LT LW IFANIZE
FoTVEVIREN, EELLLTHOLL L)AL, AT, IhETHEmSINTE,
NRAE D B 55131 7 A (cognitive bias) & 2 —1) AT 1 v 7 A (heuristics) & \>- 727k
2% ML) A7z L AL RS s (Waldman, 2020) . Z4ULS AR OHERIZEE ) 1R
MEL7:5FT<YAFAMELDHLDDD, A7\ 5777 THIFE 7 3250 I = e 3776 1 72 1 &
FRfHZ TN Do ETOI—FIHibBMERLED, T—FHFIEZ DR TR L W HEk
LTCWabIFThaibiid, dEICBML v EIFRS v, fl, K07 HIZDPIC
Whnsb7z0, %E, LHEEICEZBHEIEEATHULEDITTH S,

DPIC X Bl LT, 22— DIED 72 <, WFIBEHIZUIZ 5 TIIWebt A~ 7
A F =R —VCATOUNA T —1IH b, UL, FHTHEEEEITHOIL TS L) IS,
bLI—TFHEPZOHFELR > T, EHICE 21X, b LESORA, L HoHn»
FHIEEIC DO W T DL 5 T ORI H 5 72 H1E, DPISKIFL 2P TSI L 2w
2B TOLD) BREE#RODL &, RUIETIIINE THEIT LN O DPOILE &I
EHEHLCEHOBEWEIEHNL, ZOLTI—FoOEERE 7T LA L DPOMREHEL
The THIZEY, Z—HFPTH)BERETOLADED T £ — XZB VT E ) Vo 72DPAHT
THLTL A0 2PASNIITE, Ay by avyEYFRSNSTIar—varbwno
SFSEFLREEBYTHDPE, T—WHETRRICE Cifi 24823 %,

2. DPICR8Y B E1THIR

2010412 DP @ BERE AT DAL T L, %  OWFFEA Web A + LODPIZBIS %
7 b NIHGEE % D T & 72, IEIEH TH 5 Brignull ViR L 72 DP I3 TH - 727°
(Brignull, 2011), ML, 2O & BB MO —& 2 5, 2024 4F T TI2¥EMH
B LUFERMIC L) AREINDPIIREIOME) TH D, B, MERIORLGHNIIE, £
209D DP = ARRFZEIZ L o T128 A FITHEM L7z [X5 (MFK2) OFFELL T4,
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7R ST/ B 4

DP% A 7 (HARGE

Bongard-Blanchy et al.
(2021)

HE A4 (Auto play)

Y& A bHEEE (Bundled consent)

L% HB % (Confirmshaming)

%) OFERE (False hierarchy)

i@l (Forced consent)

— ~
v (S lo|w DX

1H#HFE e (Hidden information)

N

BREA v E— (High demand message)

—
NS}

BRI A v 2 — (Limited time message)

LA 7 L —3 v 7 (Loss gain framing)

HATEIR (Preselection)

O o> D UFRE  (Trick question)

Bosch et al. (2016)
KT TANY—I1ZHER

7 L AIRJEM™ (Address book leeching)

W77 4 )V b (Bad defaults)

sEil %8k (Forced registration)

FEN 72309352 (Hidden legal stipulations)

REDT A7 >+ (Immortal accounts)

T TAINY— A1) 7 (Privacy Zuckering)

¥ Ky 2—H#—717 7 A1)V (Shadow user profiles)

Brignull (2011)
(EA532 (RF) OH)
Brignull (2018)

Brignull et al. (2015)

Qo> MF (Trick questions)

iifl#kSE (Forced continuity)

o724 (Misdirection)

BEDIGE (Bait and switch)

A N e N N B Bl I S =2 AN i IR B IEN I IR B ]

#H0 % HB S (Confirmshaming)

—_
[\

BN+ (Disguised ads)

7L ¥ KA7%2 (Friend spam)

fE7-2 2 b (Hidden costs)

filik% Feic i (Price competition prevention)

TIANT—=F ) 7 A NEHRPER (Privacy Zuckering)

O —F E—7)b 1% (Roach motel)

Z o %) (Sneak into basket)

N | W= WA= N

Brignull (2024)

WG E - HE % - R OME, WMo REIEE, LI
WOKI, B 5HVIIAEFROIER (Comparison prevention/ Too much
information / Bait and switch/ Hidden cost)

HILLEHB D HDHRBEROBRDPE LR IREE I ED

(Confirmshaming)

12

ity B MIEROEE (Disguised ads)

AV OBABH RS 2 v, B L Vo 2 E R (Fake
scarcity)

11

DAL IYRER © M3 A & OHESESF O BB R HRALAE (Fake social proof/

Endorsement/ Testimonials/ High demand message/ Social pyramid schemes)

12

D8, (Fake urgency)

s#TE) (Forced action/ Forced consent/ Pay to skip/ Coercion)
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F* v vV R (FRE) (Hard to cancel/ Roach motel)

fE&N7za A b (Hidden costs)

B S 7z (Hidden subscription)

HA/ BER % 229 % (Nagging/ Longer than necessary)

GEJ 152 (Obstruction)

FHEI (Preselection)

ZoZY (7 AL VEE) (Sneaking)

Do T FEBUC L) 3% S 5% (Trick wording/ Double deny/ Mislead)

AT (EELY 1 ) (Visual interference/ Interface inference)

WIN | Q[ Q|||

Cara (2019)

JEEEE T2 % (Guilt tripping)

—_—
NS}

D% 2, (False urgency)

o5 (Fake notification)

KREKAT A Wil 1 K% (Segmented email list)

557052 (Share the article)

r—3 74— a3 (Gamification)

#ERR 2 7 11 —)L (Infinite scrolling)

U o> H1F (Trick questions)

N[ [Q w9 | o

W22+ ~7 b7 b/ 0—FE—7)V (Hard opt-
out /Roach motel)

-

fEi17-2 2 b (Hidden cost)

BEYIGE (Bait and switch)

R R |2 1B%EIn15  (Disguised ads)

Mo 7221 (Misdirection)

BlE% b Th 25 (Toying with emotion)

BeaEE  (Pseudo currency)

3 (Nagging)

BT 7 4V b (Bad default)

ZoFNINAT Y MIZANS (Sneak into basket)

TF ANy =% (Deceiving privacy)

AXBH A EEST 5 | litE B 5E  (Price comparison prevention)

sl fkfE (Forced continuity)

7L ¥ KFA7%2 (Friend spam)

Conti & Sobiesk (2010)
EEHDLA Y —T — A

5 (Coercion)

&6l (Confusion)

L& 53 (Distraction)

LT — %M L7235 (Exploiting errors)

S5 (Forced work)

il S5 (Interruption)

FES— a3 O (Manipulating navigation)

#es b/ RBIE{L (Obfuscation)

FEREHIPE (Restricting functionality)

Tavy s ezl T AEH%ERT (Shock)

MY w7 (Trick)

BN NI O NS K= N IS o N NS Y IR B IO [ e N I e N S I e S B BN IR I EE I IS ) \OJ IENS ) N
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SRATE) (Forced action) 6
Gray ot al, (2018) AV —T7x—AIZL 5T (Interface interference) 7
(EH B 550H) B (Nagging) 8
Luguri & Strahilevitz (2021) |54 (Obstruction) 3
glé é]2)0(222322) o %_V) (Sneaking) 7
1143 H9FE (Social proof) 12
B2 (urgency) 9
=YD 7% { A4 (Automating the user away) 5
FIETGH (Two-faced) 2
fill## (Controlling) 6
Gray etal. (2020) M LiA® % (Entrapping) 3
AR A BB 22K (Nickel and diming) 8
DR (Misrepresenting) 2
#HE¥2% (Attention grabber) 7
BEYWSE (Bait and switch) 7
8 OHIEE  (Captive audience) 7
g;;efg’fggétsl‘ygo 1&% iz 47‘%% 7 — & |4 (Disguised data C(.)llection> 1
) PREE I A SNy 77y — iaifll#E) (Milk factor) 6
ID R PW RLEkDFEAF (Never forget) 1
AT RM (Personal information public) 1
FIX L B4R (Unintended relationships) 1
J£71 (Pressure) @ MERREFWT /~ — 4 7 4 » 7 {5/ LA /T2 6
Wi (Hinder) : fHAGHNEE/ BOENE /RN 7T 4 30 —RETT 3
Jarovsky (2022) )V b ER
KT TANY—IIER BREAC (Mislead) : SRS/~ HASE/ia LI RT/REIL TR/
-3V
BB (Misrepresent) : 150 VBN /150 S B
BELYWSE (Bait and switch)
D7/ (Fake scarcity) 11
filik% SR & (Price comparison prevention) 3
7RIy 1%L (Disguised ads) 2
RMATE) (Forced action) 6
#M00% HB 5 (Confirmshaming) 12
W (Nagging) 8
Keleher et al. (2022) J1%7 >~ N &7~ (Countdown) 9
e #F 2R < (Misleading) 7
st HATEI (Preselection) 7
# 5o LEBL (Confusing wording) 7
SEN I B S A $2it (Related content) 10
ST H#f4E (Push notifjmation autoplay) 5
HIZAE (Goal gradient) 9
RF7% L5 (Fancy wording)
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[13 3 (Testimonials) 2
[EERAAN (Scarcity) 10
REBIY - 7L ¥ KA/ (Friend spam) 1
R 4 < %Ed o N % 4 < — (Fake countdown 9
timer)
HIBRESR] 2 v £ —2 (Limited time message) 9
REBHIT) O o TR (Trick question) 7
BIRERCFOR (#7205 (Misdirection) 7
ZEINY : filik% HiE 5 (Price comparison prevention) 3
Leiser (2022) TR/ SR IEIE | 2 2 NSk (Hidden cost) 4
=71 HLFED  (Pressure selling) 7
Z o %1 (Sneak into basket) 7
TG ANT—H A1) » 7 (Privacy Zuckering) 1
e sl ke (Forced continuity) 6
B LYWL (Bait and switch) 7
12255 (Disguised advertisement) 2
Ko . — | R 4 TE) (Forced action) 6
EEATEY O G ] U —FE—7 )l (Roach motel) 7
fehiZs M E (Harmful default) 7
{EHAN (Missing information) 10
#be s (Maze) 7
Potel-Saville & Da Rocha | FE/J (Push & pressure) 7
(2023) FRAE (Misleading) 7
STEISE (Obstructing language) 3
FH5ESE (More than intended) 7
FEAZUX (Distorted UX) 7
i@ HATE) (Forced action) 6
55 721091 (Misdirection) 7
Mathur et al. (2019) Ff%g (Obstruc%ion) 3
TP (Scarcity) 11
Z 5%V (Sneaking) 7
& 09REB  (Social proof) 12
et Fatt (Asymmetric) 10
BROEZRB OZH | JEFIRIE (Covert) 4
Mathur et al. (2021) #li  (Deceptive) 2
O A 2 [P (Ivnf.ormation hiding) 4
HIFR (Restrictive) 6
—— Eﬁi{é’u /@#&?&/Efa (Grindir.lg) . 6
FHIFITHOT L A (Playing by appointment) 6
AF vy T4 572K FAD  (Pay to skip) 6
?%fdyet_;ﬂ{ (3%1_3) N T kb HATEE 2 >~ 7 Y (Pre-delivered content) 7
R4 (Monetized rivalries) 6
A2 PR (RSN AR NN 3 (Sociallpyramid schemes) 12
%Y 3% L (Impersonation) 1
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CNIL (2019)

AU GHIA

Z4e%38 (Safety blackmail)
&7z L FA7- B 7215 (Just you and us)

HEGEHESL <& % (False continuity)

YEEARERD 5T (Improving experience)

77 4 )V b @A (Default sharing)

O > 2B (Trick question)

T HEAIOM . (Last minute consent )

(Jbi R &) A% 2545 (Attention diversion)

g o #Es b (Comparison obfuscation)

& > 724 1~ (Wrong signal)

7= 5 REDE

MAZTED L, ZROPFERL2ED
(Blaming the individual)

B} 7%\ EBE (Impenetrable wall)

T T ANY —FE DL (Make it fastidious to
adjust privacy settings)

SAEMIFEIN (Repetitive incentive)

HEFtLi%sE (Obfuscating settings)

eeaCIRER Az

BL ) L (Bait & change)

{52545 (Camouflaged advertising)

J1 X L Vi (Chameleon strategy)

EDPB (2022)

i Z [ 7\ 2% (Continuous prompting)

TIANY—wEbE D (Privacy maze)

#EP#% (Too many options)

Axy T

By O & &0 77 5 b b E%E (Deceptive
snugness)

T — ¥ LREEH A o R E ML L% & 5
B (Look over there)

EsEL

T— W & MR e - eI £ 4 (Emotional
stirring)

BEMZBMRICL) -2 EPHIZSES
(Hidden in plain sight)

THHIER % Lo &4 5 (Dead end)

WBELL FAZIRER 257272 % (Longer than necessary)

BEHERLZL2EMETG 2 TCITHEHRD
(Misleading action)

AECN

T — YRGB RE A {, TR R 720
fEANHE (Lacking hierarchy)

SR B A Tz = DI T — & RFE TS R & Bl iE
3% (Decontextualizing)

RELURTEIZ—ELRVWA Y =T 2 —A
(Inconsistent interface)

ZOEOL—FPERTELFHTRINTWY
7\ (Language discontinuity)

BRSNS

[ _— T DTG 5 ERAFHE (Conflicting
information)

BEBR 22 FIFERC TS MV 5T b (Ambiguous
wording or information)
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HESE/ 4L WEERT (Endorsement/ Social proof) 12
A/ (Scarcity) 11
BAM (Urgency) 9
%42 (Obstruction) 3
Z 5% D (Sneaking) 7
Ay —7x—A2L 5T (Interface interference) 7
6
7
7

FTC (2021)

R4 TE) (Coerced action)
XA « IREL 22 % EIRL (Asymmetric choice)
77 4 )V h DF%E  (Default settings)

H9 <, #RLRT < LTHHE (Ease making the privacy option more
cumbersome)

7L —23 7 (Framing)
M & &1 (Rewards & punishment)
s IFTE) (Forced action)

NCC (2018)

Brignull 2% E 2 WebH 4 NI B W T2024 EBAE IR ST 2 DP I 16 FEE I HI I L
TWwh, JMEIDS, MAERER (794N —=F v h) 7)) RiREHERs GURER )
e EOBBNEY T 55 0L SR, TR TEEEDE, 2 S 0 G, LA HB5)
bbb F72, WOPDOWGETIIDP 24T 2 X2 SNTEB Y (e.g, Mathur et al.,
2021; EDPB, 2022), KfH & ZEHOX45 (Mathur et al., 2021), K], 485 L O BRER
DX55 (Zagal et al.,, 2013), BI/R EHERD[X 5} (Keleher et al., 2022), BB (Cara, 2019) 72 &,
ZOMEDL SN ) DR 50 T2, KGOFEIITHNL S DO, DPBEOFEEH L NEA
ZGZ D725 72 OICEEPAON, DPEEN TELRX G HL725 2 WHIRTH %,

3. DPDOEH

ARIFFETIL, JBATHZETEET 5722090 DP %, WAHAEBEZMITEH L 12R5I20E L2
(KF2), B, REXFIIZOREDS, ZEEREENCARINTES (Leiser, 2022), RO 1
~6IIRLZEI LY, - FOTEEH LAHAEIDPTHY), T—FHHDITH
NBT DML, #0622 E2VIRIICEBV AT ZFFODPTh %, FlIX, KA
RENT = EENLD, HELAL DR VEESESHEIIZHEN/Z) T 5DPIE, 21—
DATEN E — FWICHIR T 5720, 2—WIZE > TXHWRIDOTH L, TIN5 DPITEFS
XA BH M) 2T 28R ELRVELODTH L, —F, HIDT ~ 1218,
ANHOREH, 03, BXOHEMHAZENT2DPTH Y, T—FHEI b EERED
FEBUC LD, RAOERERE PFERTT, SHOITEMLN, EiIC®EIR, Hs LTLED
DPCdH 5, Bl IXRAHAET GREAZIE CEBIRRES) 13, MO TIEE L WBEPUR L ER
DG bdiH0, LLLOBAFIIALKSTLEIELLATH S,
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HF2 FMRICLZ12ODPRAE, EXFICET 5 DPDE

No.* X554 DP#
1 T — & PEL 18
2 s 16
3 %‘ izjjf 23
4 By | Bk 10
5 SEIIEY 4
6 Gitvil 27
7 s GRAREHIC) 73
8 B (/R 2T %)

9 B |man

10 %’jjj TEHRB L AL 5
11 AT 4
12 & EEH 13

*No. (3 F 1 ORAFNIR LI HT LGS 2o

200 EDODP DI 5, L L ODPHEENLIXGIE [FARARE GREZIR )] (73H)
THY, IA)—=FRVo»THE, REL, BhE BLVEERLWLTED, o2 0Bk
ST, EEONEE (FT74 ) R, BERELZEALL7 LIy IENEEINL,
INSDPIE, =P O08 ) BIZHGO LB BRI X D@L TLE ) — /T,
ZOEFUEZTFER LIV LCADDPEF 2 %0 KWTEH WXL [l 277) TH Y
Mefe, M, 2%, e Wk S2mblT 200 TH D, EbRITIUIHG OEIRHEH
LGEWVEREL o TnE720, ZITANE DL MR VDP TH S, S 62, [WiE] 3F) [T

PERL) (18%8) L {IRHSNAXTh Y, HECHENZYIES HL, FHSHE
WX BT ESH Do £72, Facebook BIMAH A IEE T HMANT — & OVER (77 A3
=AY T) L, TIANY OB LERENSDPTH S, HEEFEH (137#)

LiE, MEOHHEY HHSETTHEZRIDPTH Y, FERLEINEZ), LLDOALICA
0B DH, BASNTVEREMTHLZ LML) LTEE2RTRED R ons,

¥E<ODPE ROXGTHELIZLEIATKRIZ, TNHDPH, ANADMTH4 T4 Vi
HERBREDOEDY A4 IV 7 TTHTL2ODEWLNPIZL TV, RADPRO0H) HIZDP
MWEHT 5720, AOOBRREO EOEBETHWINODPHETHT L0505 ET S I LT,
FIRICHEEA M CTEZ L LEZ BN,

. 2 IL.\I*£7 EHZZ t DP Eﬁ@ggﬁ
NADPT) BERREEZHRLZET VWL ODTFET S, HIFFE 70 AT 5
MR RERET IV (e, BEMEA(L, HEEAL, FEOBIZE, RGOSR, BI5F L L6,
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L) 23 Y (Dewey, 1910), Engel-Kollat-Blackwell (EKB) €7V (i.e., MR, FEHUNE,
B ZERTA, IR, F5R) (Engel etal, 1978) % XL LT HHEEITEIET IV S
TWwh, S¥EOEBYGE 7T 2235 H L7z Simon (1959) 12X A B R IDCET IV (ie.,
MERRE, B, REBZEEYD (X, DSS (Decision Support System) (2% #H S 5H
W7 ETNVTd % (Chihebetal,2019), i, HEEAITE 7 04 A3 H L 72 Nicosia €7 )V
(le., THHER %, BROBINEGHM, WEATE), HEL 71— F/Ny ) (Nicosia, 1966),
BEERETEBO 7 = —X (e, @ik, W, %R &EH EY, 36, B X OHRIL) 23
ADENAIEHEE 7O A TH S Z & % 7" T Mintzberg €7 )V (Mintzberg et al., 1976) 72 &b
HbHo INLERRETOLAETIVICIGET L7 2 — AL LTIk, ZELRRERY IUE
L TEBPERR L MEZ 5T 2 THERE - 38Rk 7 = — X, PUE L 721z b
FOHLRBRE G 20 OCICEHET 2 [ - 5Hi] 7 = — X, 2L THEEREZE> S
1 DRV LATE 23858 I - W] 72— XHEHTE S, AifETid, ZRRE 7D
Y A% FEL3 7 2 — X (IEHUUE - B2k, R - 3PA/ 2341 - ATE)) ISR L Tz, &7 =
— X T ¥4 5 DPOIFEL M5,

BERRET O ADKI 72— XL, 2RI L7228 B L OREEINDP & @ BIfR M
X, BRI T LD TE D,

IR - R
(Shita/ Pty R SE)

#R - FH

HEIR-1TH)

R
H*x3 ZEBRRESOLXICFHETEDPES
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ERRETOLADZE T 2 — X% THTHDPOSEEICH2), BERBREEHIZE T
Y7 DP L BRI 2 DPIC X5 L CHGGT 3 %0 ATE RN D 2 L OWEELRZIT S5 2550w
bOT, BHEFIABORM GoE), CHB L OHEENEER L, BERREEIROH,
B2 HIZHLZITANDE LD TH S,

THRIEE - fBk 7 = — X2 BWC, BERETIMEZER LV ERL72) $512h7:
DEREGIEMEINET Do M%7 2 — X2 THTHDP LTI, BEREH AL RIER
FNESED, HOLVITULELREREYBEEICNES SR WDPLEZ b L, BEE
BOEERRIC L E R HRE £, BEICH DB o S L RS 5 (Bw
Hi3) IR & MERSE 4 0 Uiz IS x 520 29 O REHRIEATH LS (Beales
etal, 1981)c HIEOWNIIHEHRINEICE LT, 32 b BEUEE OB MFEITE A L -
TRECELD720, WEHEBICEETLI2ERLMACL o TRELELZODTHL, 2F D,
PR HIR I L C—RRICTH T 2 DPIIFFETE 2w e E X 6N b, —H, HBAEDIW
THHUEZ T3 2DPIE, FI(DBBCALELERELALICPEESELDP L, (2IEL
WIESRZ B L 720, BUEERIE L7220 T A2DPAE R 5N 5, (ICE L CidER, HEiFEE
P B L OBRIREEE 2 @ 123%T 5 &) RSB PO N, QIZRTE, KBiks, &A1
SRS L AR SN WA R ASE U T 50 FRIC, ZBIAYDP I e & 3 a] 8
LEERLOTH S,

FEHZ 5 N RBEOIR - 37 = — X2 B VT, HHEIEE I ZIE L 722 B L
720, REBEREZEFMEL720$ 5, MR EERESZSEERWIAT) 20, 207 x—
ZNZTHT 5 ZENIDPIIIFEIEVNES 9, REBIWDP & LT, SHEE IR RE 18 CRIRE
L, RBEDPREUERHIEORE DL D LFEREELDPHFEITEND, WTIILODPY,
ROFBIRT 2= XL THLTL A EEZLNLH, RBEOFMB L O D AR IZHET
HDPLLEZOND, BMFFEDPIIARIIZE CTHF 7 BATHZEIC > T 13 DI,
SRR D ONDH Do BIZIE, DoMTHIERZ > 2 ) fim%SEx 7 — MIANS X9 % DP
R, —HOREFRIER €720, FANBRFEOE VT 7 4V ME, Wiy ADHE
FTHLE =) AT A V7 AR, SIRGEANA T AZEH LTV,

AR - W7 = — XTI, B L O AR T o 2RBROF NS 10 F 721308 %
BAZY, F—ERAOHRRCBE L VS TS 2OHWZIT) e 20T 2= AT HT 5%
BDPIX, HAOOMALBVIAFELZ LT, RAOEIIKLTT Y ¥ MAHEZWIR
R, BHLThaw AR E OBRBELZRV LN L Voo T — Y TH S, T2
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